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1. General Information
1la. Submitted by the College of: BUSINESS AND ECONOMICS
Date Submitted: 11/25/2013
1b. Department/Division: B&E Graduate Center
1c. Contact Person
Name: Steven Skinner
Email: steve.skinner@uky.edu
Phone: 257-1543
Responsible Faculty ID (if different from Contact)
Name:
Email:
Phone:
1d. Requested Effective Date: Semester following approval

1e. Should this course be a UK Core Course? No

2. Designation and Description of Proposed Course
2a. Will this course also be offered through Distance Learning?: No
2b. Prefix and Number: EMBA 605
2c. Full Title:  Economics Il
2d. Transcript Title:
2e. Cross-listing:
2f. Meeting Patterns
LECTURE: 2
2g. Grading System: Graduate School Grade Scale
2h. Number of credit hours: 2
2i. Is this course repeatable for additional credit? No
If Yes: Maximum number of credit hours:

If Yes: Will this course allow multiple registrations during the same semester?
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2j. Course Description for Bulletin:  This course will apply economic theory to managerial decision making and analysis. It
will employ many of the traditional tools of microeconomics to see how they can be used to evaluate practical business
problems. Markets and market structures will be studied including competitive markets, monopoly and pricing with market
power, and oligopoly, rivalry, and strategic behavior. Particular attention will be paid to the strategy of firms in the
marketplace.

2k. Prerequisites, if any: Admission to the joint EMBA program.

2l. Supplementary Teaching Component:

3. Will this course taught off campus? Yes
If YES, enter the off campus address: Possibly at the U. of Louisville
4. Frequency of Course Offering: Fall,

Will the course be offered every year?: Yes
If No, explain:

5. Are facilities and personnel necessary for the proposed new course available?: Yes
If No, explain:

6. What enrollment (per section per semester) may reasonably be expected?: 40

7. Anticipated Student Demand
Will this course serve students primarily within the degree program?: Yes

Will it be of interest to a significant number of students outside the degree pgm?: No
If Yes, explain: [var7InterestExplain]

8. Check the category most applicable to this course: Traditional — Offered in Corresponding Departments at
Universities Elsewhere,

If No, explain:
9. Course Relationship to Program(s).
a. Is this course part of a proposed new program?: Yes
If YES, name the proposed new program: Joint Executive MBA Program with the U. of Louisville
b. Will this course be a new requirement for ANY program?: No
If YES, list affected programs:
10. Information to be Placed on Syllabus.
a. Is the course 400G or 500?: No

b. The syllabus, including course description, student learning outcomes, and grading policies (and 400G-/500-level
grading differentiation if applicable, from 10.a above) are attached: Yes
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Distance Learning Form
Instructor Name:

Instructor Email:
Internet/Web-based: No
Interactive Video: No

Hybrid: No

1.How does this course provide for timely and appropriate interaction between students and faculty and among students?
Does the course syllabus conform to University Senate Syllabus Guidelines, specifically the Distance Learning
Considerations?

2.How do you ensure that the experience for a DL student is comparable to that of a classroom-based student’s
experience? Aspects to explore: textbooks, course goals, assessment of student learning outcomes, etc.

3.How is the integrity of student work ensured? Please speak to aspects such as password-protected course portals,
proctors for exams at interactive video sites; academic offense policy; etc.

4.Will offering this course via DL result in at least 25% or at least 50% (based on total credit hours required for completion)
of a degree program being offered via any form of DL, as defined above?

If yes, which percentage, and which program(s)?

5.How are students taking the course via DL assured of equivalent access to student services, similar to that of a student
taking the class in a traditional classroom setting?

6.How do course requirements ensure that students make appropriate use of learning resources?

7.Please explain specifically how access is provided to laboratories, facilities, and equipment appropriate to the course or
program.

8.How are students informed of procedures for resolving technical complaints? Does the syllabus list the entities available
to offer technical help with the delivery and/or receipt of the course, such as the Information Technology Customer Service
Center (http://www.uky.edu/UKIT/)?

9.Will the course be delivered via services available through the Distance Learning Program (DLP) and the Academic
Technology Group (ATL)? NO

If no, explain how student enrolled in DL courses are able to use the technology employed, as well as how students will be
provided with assistance in using said technology.

10.Does the syllabus contain all the required components? NO

11.1, the instructor of record, have read and understood all of the university-level statements regarding DL.
Instructor Name:

SIGNATURE|ZNNIKOO|Roshan N Nikou|EMBA 605 NEW Graduate Council Review|20140107

SIGNATURE|MKT210|Steven J Skinner|[EMBA 605 NEW College Review|20131125



EMBA 605
Economics 11

Professor:
Office:
Office hours:
Phone:
E-mail:

Course Description
In this course we will apply economic theory to managerial decision making and analysis. We will
employ many of the traditional tools of microeconomics and see how they can be used to evaluate
practical business problems. We will study markets and market structure, competitive markets, monopoly
and pricing with market power, and oligopoly, rivalry, and strategic behavior. We will pay particular
attention to the strategy of firms in the marketplace. EMBA 605 is a core courses in the MBA program
and is intended to help you understand basic economic concepts that underlie other courses you will take
in the applied business disciplines.
Prerequisites
Successful completion of EMBA 603
Learning Outcomes
Upon completion of this course students will be able to:
e Contrast the different types of competition: monopoly, oligopoly, monopolistic competition, and
perfect competition.
e Describe Porter’s five-forces model.
Establish prices under different market conditions.
e Apply game theory to strategic decision making.
Reading Assignments

Assigned readings will come from three different managerial economics textbooks:

Brickley, Smith, and Zimmerman, Managerial Economics and Organizational Architecture (any edition),
McGraw-Hill Irwin

Besanko, Dranove, Shanley, and Schaefer, Economics of Strategy (any edition), John Wiley & Sons, Inc.
Baye, Managerial Economics and Business Strategy (7" edition), McGraw-Hill Irwin, 2010.

There will also be assigned readings for each class taken from business periodicals such as the Wall Street
Journal.



Grading

Grades in the course will be determined on the basis of performance on in-class quizzes (30%),
homework (30%), and an in-class exam (40%).

Grading Scale

A

B
C
E

90%-100%
80%-89.99%
70%-79.99%

<70%

Course Outline and Reading Assignments

Markets and market structure; industry analysis and Porter’s five-forces model.

Text:
BDSS, ch. 6, “Competitors and Competition.”
BDSS ch. 10: “Industry Analysis,” pp. 312-320, 337-339.

Outside readings:

“Greece is the Word,” WSJ, 7/30/04.

“Winds of Change for Boeing, Airbus,” WSJ, 3/16/10.

“The tri-county pizza war,” Lexington Herald-Leader, 11/10/05.

“Show Stopper: How Plastic Popped the Cork Monopoly,” WSJ, 5/1/10.

Competitive markets.

Text:
BDSS, ch. 6, “Competitors and Competition.”
BSZ, ch. 6, “Market Structure.”

Outside readings:

“Alligator Farming Shows There’s a Lot to be Said for Cows,” WSJ, 8/2/89.
“Economic Woes Take a Bite out of Alligator Ranching,” WSJ, 11/12/97.
“A Run on Alligators Sends Designers Scrambling,” WSJ, 3/18/06.

Monopoly, pricing with market power.

Text:
BSZ, ch. 6, “Market Structure.”
BSZ, ch. 7, “Pricing with Market Power.”

Outside readings:

“How a Fight Over a Board Game Monopolized an Economist’s Life,” WSJ, 10/20/09.
“Seeking Fame in Apple’s Sea of Apps,” WSJ, 7/15/09.

“Seeking Perfect Prices, CEO Tears Up the Rules,” WSJ, 3/27/07.




V. Oligopoly, rivalry, strategic behavior.

Text:
BSZ, ch. 6, “Market Structure.”
BSZ, ch. 9, “Economics of Strategy: Game Theory.”

Outside readings:

“Haven’t Shareholders Had Enough Chicken?” WSJ, 4/4/01.

“Cruise Lines Slash Their Prices as War Fears Rattle Travelers,” WSJ, 1/29/03.
“Upstart’s Tactics Allow it to Fly in Friendly Skies of a Big Rival,” WSJ, 6/23/99.
“Techdom’s Two Cold Wars,” WSJ, 7/22/09.

Course Policies

Submission of Assignments
Explicit instructions will be given when each assignment is handed out.

Attendance Policy
Given the nature of this program, it is hard to imagine that anyone would ever miss class except
for a very good reason.

Makeup Policy
Makeup quizzes and exams will only be given if there is an excused absence. If it is possible,
you must notify me before the quiz/exam date.

Excused Absences

Students need to notify the professor of absences prior to class when possible. S.R. 5.2.4.2
defines the following as acceptable reasons for excused absences: (a) serious illness, (b) illness
or death of family member, (c) University-related trips, (d) major religious holidays, and (e)
other circumstances found to fit “reasonable cause for nonattendance” by the professor.

Students anticipating an absence for a major religious holiday are responsible for notifying the
instructor in writing of anticipated absences due to their observance of such holidays no later than
the last day in the semester to add a class. Information regarding dates of major religious holidays
may be obtained through the religious liaison, Mr. Jake Karnes (859-257-2754).

Students are expected to withdraw from the class if more than 20% of the classes scheduled for
the semester are missed (excused or unexcused) per university policy.

Verification of Absences

Students may be asked to verify their absences in order for them to be considered excused.
Senate Rule 5.2.4.2 states that faculty have the right to request “appropriate verification” when
students claim an excused absence because of illness or death in the family. Appropriate
notification of absences due to university-related trips is required prior to the absence.



Academic Integrity

Per university policy, students shall not plagiarize, cheat, or falsify or misuse academic records.
Students are expected to adhere to University policy on cheating and plagiarism in all courses.
The minimum penalty for a first offense is a zero on the assignment on which the offense
occurred. If the offense is considered severe or the student has other academic offenses on their
record, more serious penalties, up to suspension from the university may be imposed.

Plagiarism and cheating are serious breaches of academic conduct. Each student is advised to
become familiar with the various forms of academic dishonesty as explained in the Code of
Student Rights and Responsibilities. Complete information can be found at the following
website: http://www.uky.edu/Ombud. A plea of ignorance is not acceptable as a defense against
the charge of academic dishonesty. It is important that you review this information as all ideas
borrowed from others need to be properly credited.

Part Il of Student Rights and Responsibilities (available online
http://www.uky.edu/StudentAffairs/Code/part2.html) states that all academic work, written or
otherwise, submitted by students to their instructors or other academic supervisors, is expected to
be the result of their own thought, research, or self-expression. In cases where students feel
unsure about the question of plagiarism involving their own work, they are obliged to consult
their instructors on the matter before submission.

When students submit work purporting to be their own, but which in any way borrows ideas,
organization, wording or anything else from another source without appropriate
acknowledgement of the fact, the students are guilty of plagiarism. Plagiarism includes
reproducing someone else’s work, whether it be a published article, chapter of a book, a paper
from a friend or some file, or something similar to this. Plagiarism also includes the practice of
employing or allowing another person to alter or revise the work which a student submits as
his/her own, whoever that other person may be.

Students may discuss assignments among themselves or with an instructor or tutor, but when the
actual work is done, it must be done by the student, and the student alone. When a student’s
assignment involves research in outside sources of information, the student must carefully
acknowledge exactly what, where and how he/she employed them. If the words of someone else
are used, the student must put quotation marks around the passage in question and add an
appropriate indication of its origin. Making simple changes while leaving the organization,
content and phraseology intact is plagiaristic. However, nothing in these Rules shall apply to
those ideas which are so generally and freely circulated as to be a part of the public domain
(Section 6.3.1).

Please note: Any assignment you turn in may be submitted to an electronic database to check
for plagiarism.

Accommodations Due to Disability

If you have a documented disability that requires academic accommodations, please see me as
soon as possible during scheduled office hours. In order to receive accommodations in this
course, you must provide me with a Letter of Accommodation from the Disability Resource


http://www.uky.edu/Ombud.
http://www.uky.edu/StudentAffairs/Code/part2.html

Center (Room 2, Alumni Gym, 257-2754, email address: jkarnes@email.uky.edu) for
coordination of campus disability services available to students with disabilities.



